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responsibility (CSR) affected financial success within the manufacturing industry
listed on the Indonesia Stock Exchange (IDX) between 2017 and 2021. Employing
a quantitative approach, the research adopted a causal design to provide insights
into the importance of CSR and CEO narcissism in influencing financial
performance. Sampling 193 manufacturing companies listed on the IDX through
purposive sampling, the study utilized secondary data consisting of annual reports
and sustainability reports sourced from the IDX website and respective company
portals. Employing panel data regression analysis with the fixed effect method in
E-views version 12, the study's findings revealed a significant influence of CSR on
financial performance. However, CEO narcissism demonstrated an insignificant
effect on financial performance. Moreover, the analysis indicated that earnings
management did not mediate the link between financial performance, CEO
narcissism, and CSR. By shedding light on the study advances knowledge of the
variables influencing company performance by examining the relationship between
CSR, CEO narcissism, and financial performance within the manufacturing sector
in Indonesia. These findings hold implications for corporate decision-makers,
policymakers, and stakeholders in fostering sustainable business practices and
effective leadership strategies. Additionally, the study underscores the importance
of further research to explore nuanced interactions among CSR, CEO
characteristics, and financial outcomes for comprehensive insights into corporate
behavior and performance.

© The Author 2024, Keywords: Corporate social responsibility, CEO narcissism, Financial
Published by ARDA. performance, Earnings management

1. Introduction

The corporate world has changed drastically in the last fifty years, notably [1], and this has an effect on many
other things, including people's quality of life. Indonesia’s economy grew by 5.44% in the second quarter of
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2022 despite several global economic issues, including COVID-19, the wars in Russia and Ukraine, climate
change, rising commaodity prices, and rising living expenses. Businesses need to make improving their financial
performance a top priority considering the current circumstances. The growing rivalry in business underscores
this even more as depicted in [2]. New phenomena regarding CEO narcissism, CEO narcissism refers to a
leadership style characterized by excessive self-admiration, a sense of entitlement, and a desire for power and
recognition. Narcissistic CEOs often exhibit grandiose visions and bold strategies, aiming to leave a lasting
legacy. However, their need for admiration and control can lead to risky decision-making, a lack of empathy
towards employees, and resistance to feedback. While their charisma and confidence can inspire and drive
organizations forward, the potential for unethical behavior and the prioritization of personal interests over the
company's well-being present significant challenges. Balancing the dynamic and visionary aspects of
narcissistic leadership with a focus on ethical governance and stakeholder interests is crucial for sustainable
success.

Return on Assets (ROA), particularly for industrial businesses listed on the Indonesia Stock Exchange, is a
valuable indication of financial success, as demonstrated by the data phenomena. The ROA averaged 4.55% in
2015. The return on assets (ROA) increased to 7.31% in 2016. But the ROA fell to 6.06% in 2017 and then to
5.89% in 2018, before eventually leveling off at 5.67% in 2019 [3]. For businesses, the decline in ROA can be
problematic because it has a direct bearing on their bottom line. However, stakeholder demands that businesses
consistently enhance their performance under all conditions have led to a rise in corporate competitiveness in
this age of globalization [4]. Based on an analysis of the Business Competition Index (IPU) by the Commission
for the Supervision of Business Competition (KPPU) in association with the Center for Economics and
Development Studies (CEDS), it was discovered that at 4.81 on a scale of 1 to 7, business competition in
Indonesia has peaked and is expected to continue rising through 2021. Companies must link financial
performance to corporate social responsibility (CSR) initiatives in order to gauge stakeholders' expectations [5].
Initially, corporate social responsibility was practiced freely to improve society's perception. Nonetheless,
Investment Law No. 25 of 2007 and Limited Liability Company Law No. 40 of 2007 were passed in 2007.
Corporate social responsibility is described in [6] as an acceptable way to give back to the community. The
amount of public interest in corporate social responsibility (CSR) has been steadily increasing over the last ten
years, as demonstrated by the 20% rise in 2021 in the number of sustainability reports filed on the Indonesia
Stock Exchange, with around 154 businesses registered in the SPE-IDXNet system.

Notwithstanding the increasing attention, CSR disclosure frequently faces setbacks and infractions. A specific
instance of this can be found in the CSR violations that PT Sumber Alfaria Trijaya Tbk committed in 2015.
Specifically, the company combined the use of donation funds and CSR in the annual report, which was against
Law No. 40/2007 and Government Regulation No. 47/2012, and violated regulations pertaining to the
company's social and environmental responsibilities.

Diverse prior research endeavors have yielded disparate findings about the impact of corporate social
responsibility reporting on financial outcomes. According to research by [7], financial performance is positively
impacted by corporate social responsibility (CSR). Nevertheless, research by [8] produced conflicting findings,
concluding that financial performance is unaffected by CSR reporting. Moreover, the conduct of the person
holding the position of corporate leader—often referred to as the President, Director, or Chief Executive
Officer—has a significant impact on a company's financial success [9]. As stated in [10], distinct attributes
possessed by CEOs can influence decision-making when it comes to formulating the company's strategy,
thereby impacting the financial success of the organization. Narcissistic conduct is one way a CEO might affect
the performance of a firm.

The story of PT. Garuda Indonesia Group, which reported a net profit of USD 809.85 thousand, or 11.93 billion,
in 2018, raises fascinating questions about the narcissistic attitude of CEOs in Indonesia. This amount increased
significantly in comparison to the USD 216.5 million loss in 2017. The results of the audit showed that money
that had not really been received had been fraudulently recognized. The organization forced all its workers to
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behave in a way that suited its whims, which led to this deception. The paper said that this instance shows how
the caliber of financial reporting might be jeopardized by a strong CEO who can act in their own self-interest
[11].

Another incident that happened was when the Financial Services Authority (OJK) fined Benny Tjokrosaputro,
the CEO of PT. Hansen International Tbk (MYRX), IDR 5 billion. This was because it was discovered that
MYRX had recorded revenue for the sale of ready-to-build land with a gross value of IDR 732 billion using the
full accrual method. Furthermore, it was discovered that MYRX had flagrantly broken capital market
requirements by failing to include the Sale and Purchase Agreement (PPJB) for the land in the financial
statements for the December 2016 period. The aforementioned phenomena lead [12] to the conclusion that the
application of administrative strategies to arrange a financial transaction and falsify accounting data in order to
deceive readers of financial statements is a reliable indicator of financial performance. Chief executive officers,
or CEOs in this instance, have been involved in every major accounting controversy.

The influence of CEO narcissism on financial performance has been the subject of several prior studies, with
varying degrees of success. Research by [13] claims that a CEQ's narcissism can improve the company's
financial success. Nevertheless, research by [14] found conflicting results, concluding that CEO narcissism does
not affect financial success.

On the other hand, in [15] managers and senior executives can participate in earnings management to increase
a business's profits, which eventually impacts the performance of the organization. The truth is that since the
epidemic, businesses have increased their use of profit management strategies, especially to evade taxes. In PT
Sejahtera Food Tbk, an unbalanced phenomenon was discovered between 2007 and 2009. The profit was
evaluated at IDR 15,767,000 in 2007. By the end of 2009, it had grown to IDR 37,485,000 in 2008 and IDR
37,823,000 in 2009. The stock price, on the other hand, displayed the reverse pattern, peaking at IDR 649 in
2007 and falling to IDR 389 in 2008 before closing the year at IDR 329. Up until 2011, this phenomenon
persisted.

In the instance of PT Ernst & Young, financial accounts for the year 2017 were restated in 2020, illustrating yet
another occurrence. The business declared a net loss of IDR 5.23 trillion in 2017. Nevertheless, the company's
2020 restatement showed that it had suffered a net loss of IDR 551.9 billion. Companies can use earnings
management as a technique to attain the desired business performance through the aforementioned occurrence.

The existence of social responsibility initiatives meant to boost a business's bottom line offers management a
big chance to use earnings management techniques. This is due to the fact that CSR initiatives can elicit
favorable reactions from the public and investors [16]. Earnings management can improve the connection
between CSR and financial performance, according to a study by [17]. However in [15] study, on the other
hand, produced different results, indicating that earnings management did not act as a mediator in the link
between CSR and ROA. CEO narcissism also affects earnings management [18]. CEOs have access to flexible
accounting procedures through financial reports, where earnings are typically viewed as a critical signal to
evaluate their performance. This gives them the ability to falsify financial figures. A CEQO's decision-making is
influenced by their traits, which also have an effect on the caliber of earnings shown in financial reports and,
ultimately, the performance of the firm. Earnings management has the potential to mitigate the impact of CEO
narcissism on a company's success, as per [19]. Nevertheless, a second study by [20] found no connection
between CEO narcissism and financial success, nor between earnings management and earnings management.
The importance of investigating the mediating or intervening variables in this study to ascertain whether the
dependent variable still indirectly influences the independent variable through the mediating variable is thus
highlighted by the relationship between earnings management, CSR variables, CEO narcissism, and financial
performance.

The study concentrates on manufacturing firms that are listed on the Indonesia Stock Exchange (IDX), as they
are a major force behind national industrial growth. This is clear from the fact that 40% or more of all the firms
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registered on the IDX are manufacturing enterprises [21]. Furthermore, the diverse activity features of
manufacturing enterprises allow them to openly reveal their CSR policies and participate in a range of social
activities [22]. The manufacturing sector contributes the most to employment and foreign exchange profits for
the nation, making it the largest and most robust sector during times of crisis [23]. Given the manufacturing
sector's substantial contribution, it is thought to offer insights into the Indonesian economy.

The return on assets (ROA) variable in this study is used to quantify financial performance. Because ROA
measures a company's potential to turn a profit and can be steadier to monitor using than equity or sales, it is
often used as a stand-in for financial performance [24]. Furthermore, in [25] ROA shows how well a business
manages its assets; a greater ROA suggests that the business can meet its commitments to creditors and
investors. Additionally, in [26] it shows how well management is able to control and enhance financial
performance.

1.1. Research questions
Based on the phenomenon and research gaps, this study aims to answer the following research questions:

1. Does corporate social responsibility have an impact on financial performance?

2. Does CEO narcissism have an impact on financial performance?

3. Does corporate social responsibility have an impact on financial performance with earnings
management as a mediator?

4. Does CEO narcissism have an impact on financial performance with earnings management as a
mediator?

2. Theoretical review and hypothesis development
2.1. Upper echelon theory

Research by [27] asserts that leaders are essential in determining how best to allocate resources and make
strategic decisions. The ideals, attitudes, and views of senior management have a big impact on a company's
results, according to [11], who initially proposed the upper echelon theory. Furthermore, explained by this idea
is how a leader's expertise, convictions, and personal traits all affect them [9]. Furthermore, because a company's
success reflects its top management, the upper echelon theory highlights the significance of examining the traits
of each executive and board member [13]. According to this thesis, managers have a direct influence on the
results of organizations since they are the primary strategic decision-makers within the company. This is so
because leaders have overall responsibility for the company, and their traits, actions, and methods have a big
impact on organizational results [13]. This hypothesis motivates scholars to investigate how the traits of the
CEO affect the actions or results of the firm. According to [23], a CEO's level of confidence and their company's
capacity for innovation are strongly correlated. Based on this research, several scholars link good attributes and
features a leader should have to narcissistic tendencies in CEOs. Research in [28] points out that charm,
authority, self-assurance, and a feeling of superiority are all linked to narcissism. Studies have also connected
narcissism to unfavorable characteristics, though. For instance, the incapacity to learn from mistakes, conceit,
and self-interest are all linked to narcissism.

2.2. Legitimacy theory

As per reference [29], the notion of legitimacy is based on the conduct of institutions operating within the
dominant framework, as well as societal norms and beliefs. The connection between business and society is the
main emphasis of legitimacy theory. According to this view, as organizations are a part of society, they ought
to consider the social norms of the neighborhood since doing so might increase a business's legitimacy.
Organizations require legitimacy to function within the confines established by societal norms and values. This
establishes the need to examine organizational behavior considering society and the environment. Legitimacy
theory according to [30] essentially refers to the social compact that exists between society and firms since
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businesses rely on a variety of financial resources to operate. CSR is based on the principle of legitimacy, which
states that a company's legitimacy evolves as its operating environment and society do. Shifts in legitimacy
might be attributed as in [31], for example, to modifications in social norms and values as a result of the
advancement of human civilization. According to legitimacy theory, a business that believes its actions are
anticipated by the community would willingly disclose them. Businesses will always try to make sure that their
operations adhere to the social mores of the communities in which they are located. Moreover, according to [32]
it is possible to view organizational legitimacy as something that society bestows upon a firm as well as
something that the company wants or seeks out from society, as resources or advantages that may be necessary
for the company to survive.

2.3. Agency theory

An individual or group of individuals (parties) can enter into a contractual model, or nexus of contract, using
agency theory. In economics, according to [33] the person who controls the use and control of resources is called
the manager (agent), while the person who provides the resource (principal) is called the manager. This idea in
[34] states that in compliance with the terms of the employment contract, the principal assigns decision-making
authority to the agent. According to [35] managers or CEOs run their businesses by managing earnings, which
is often a negative activity given the opportunities that agents have and the imbalance between the agent and
the principal as outlined in agency theory. The reason behind the rise of earnings management may be explained
by agency theory. To reach the projected profits, managers frequently alter earnings [36]. Increased management
and business performance are two benefits of the firm's high value, which also improves the company's future
prospects. In order to better understand how CEO narcissism and CSR behaviors affect financial success,
academics should look at earnings management as a mediator.

2.4. Financial performance

Financial performance, according to [37], is the process of precisely evaluating a company's strategy for putting
numerous financial requirements into practice. A company's state and the accomplishments it has made
throughout time may be seen through its financial performance. Based on [36], Return on Assets (ROA), which
compares pre-tax earnings to total assets, can be used to characterize financial success. In [38] an organization's
or company's resources are also considered as its assets. Return on assets (ROA) is chosen as the primary
measure of financial performance due to its comprehensive reflection of how efficiently a company utilizes its
assets to generate earnings. Unlike other metrics, ROA accounts for both profitability and asset management,
providing a clear indicator of operational efficiency. By considering the total assets, it offers a holistic view of
performance, making it especially valuable for comparing companies of different sizes and industries. This
focus on ROA ensures a more balanced and insightful assessment of a firm's financial health and operational
success. In essence, assets fall into two categories: non-current assets, or fixed assets, and current assets. Non-
current assets are defined as assets that are anticipated to be realized or liquidated within a year or within a
single business cycle of the firm in PSAK No. 9, which regulates current assets and short-term liabilities.
According to another definition in [39], current assets are those that can be sold and used up within a year or
the company's regular operating cycle, or they might be assets that are anticipated to be turned into cash.

2.5. Earning management

In order to accomplish certain objectives, such as raising or lowering accounting earnings in accordance with
interests, management measures conducted during the compilation of financial statements are referred to as
earnings management [40]. The division of responsibilities among capital owners can lead to earnings
management and substantial prospects. To meet goals, managers will try to provide outcomes that satisfy capital
owners. Initiatives like pay raises or bonuses, among others, may result from this [41]. Earnings management
is measured by analyzing discretionary accruals, which are adjustments made to financial statements that can
be influenced by management's judgment. One common method is the Modified Jones Model, which separates
total accruals into non-discretionary (expected) and discretionary (manipulable) components. By estimating the
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normal level of accruals based on firm-specific factors, such as sales growth and property, plant, and equipment,
any significant deviations are attributed to discretionary accruals. These deviations serve as an indicator of
earnings management, revealing the extent to which management may be manipulating earnings to meet certain
targets or expectations.

2.6. Corporate social responsibility

Corporate social responsibility (CSR) is the attitude shown by a company in terms of its commitment to
stakeholders or the interests of the company to take responsibility for the impacts of its activities or operations,
including social, economic, and environmental aspects. It claims that the effects of CSR are beneficial to society
and the environment [42]. The disclosure of CSR is one of the pieces of information shared with third parties
as part of the company's annual report and/or sustainability report. In [43] corporate responsibility activities are
undertaken because companies also need a conducive social environment to conduct their business peacefully.
In other words, businesses need legitimacy from the surrounding community.

According to [44], CSR is inseparable from the Triple Bottom Line, where companies should focus on three
pillars: economic (profit), environmental (the planet), and social (people). These three pillars serve as a
benchmark for evaluating a company's success in conducting CSR activities. The CSR activities expressed by
companies are based on the broadest global guidelines provided by the Global Reporting Initiative (GRI),
namely GRI G4 [45]. In this context, the Global Reporting Initiative G4 serves as the main guideline for writing
sustainability reports for companies.

2.7. The effect of corporate social responsibility on financial performance

According to legitimacy theory, as companies are a part of society, they should be aware of societal norms and
obey them since this might increase their legitimacy [27]. Organizations need legitimacy because societal norms
and values establish limits, and how people respond to these boundaries determines how essential it is to
examine how an organization behaves regarding its surroundings. This idea entails realizing that running a
business or enhancing financial performance requires more than simply making a profit; it also entails protecting
the environment and promoting human welfare. A company's ability to grow sustainably is directly tied to the
idea of corporate responsibility. Companies must base their business decisions and operations on their present
and future social and environmental implications in addition to profits, according to the idea of social
responsibility.

According to a study by [8], corporate social responsibility has an impact on financial performance, particularly
return on assets (ROA). In a similar vein, [46] also asserts that as CSR initiatives increase consumer happiness
and can improve financial performance, they have a favorable impact on financial performance. Similar findings
are demonstrated by [47], which demonstrates how CSR has a major impact on financial performance. Similar
conclusions were also made by [48], suggesting that corporate social responsibility (CSR) can improve business
performance. Nevertheless, the study carried out by [49] yielded contrasting findings, demonstrating that CSR
disclosure had no effect on the financial success of businesses.

H1: Corporate social responsibility has a significant influence on financial performance.
2.8. The effect of CEO narcissism on financial performance

According to upper echelon theory, senior managers have particular traits that affect the organization's results
since they are the primary strategic decision-makers in the company [18]. Narcissism, which is defined as
conduct marked by an exaggerated perspective of oneself and a sense of superiority, uniqueness, and specialness
in comparison to others, is one trait shared by CEOs. People who exhibit high levels of narcissistic behavior are
driven to achieve goals and have a beneficial impact on the performance of their companies, according to [50].
This is in line with studies by [20], which demonstrate the potential influence of CEO narcissism on financial
success. In a similar vein, [20] discovered that financial performance is positively impacted by CEO narcissism.
This is not the case, though, with studies [36] and [13] finding no particular correlation between CEQ narcissism
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and financial performance. CEO photo size has been identified as a visible and symbolic indicator of self-
promotion and narcissism in several psychological and organizational behavior studies. Narcissistic individuals
tend to seek admiration and visibility, and prominently displaying large photos in corporate communications
can be an expression of these traits. Previous research has found a significant correlation between CEO traits
photo size and narcissistic personality. For example, studies by [51] and [52] have documented that larger CEO
photos are associated with higher levels of narcissism as measured by established narcissism scales. These
studies provide a robust empirical foundation for our use of this measure. In the practical context of corporate
governance and leadership, the size of a CEQO's photo is an observable and straightforward metric that can be
consistently applied across different firms. This makes it a useful proxy for narcissism, especially when more
direct psychological assessments are not feasible.

H2: CEO narcissism has a significant influence on financial performance.
2.9. The mediation effect of earning management on the effect of CSR on financial performance

According to the legitimacy hypothesis, businesses will try to make sure that they follow social norms or the
rules of the area in which they operate. This endeavor is also in line with agency theory, which holds that agents
may choose to behave in their own interests rather than the principal's best interest. Additionally, managers have
the ability to falsify reported income, which lowers tax obligations. Because CSR adoption creates good
emotions from investors and the public, it can make internal management more flexible when it comes to profit
management methods by allowing fraudulent acts to go undetected. Research in [46] shows how the impact of
CSR on financial success may be mitigated through earnings management. In the paper by [15] asserts that a
number of the consequences of CSR on financial success may be somewhat mitigated by earnings management.
Allocating unrecognized earnings from prior years is known as earnings management, and it can lead to better
financial performance. However, [8] asserts that there is a way to improve the connection between CSR and
financial performance through profit management.

H3: Earnings management mediates the effect of corporate social responsibility on financial performance.

2.10. The mediation effect of earning management on the effect of CEO narcissism on financial
performance

According to upper echelon theory [18], narcissistic people are known to take risks, particularly if they believe
they will help them seize possibilities for success. The agency hypothesis, which gives agents the power to run
the business in their own best interests rather than the principal's, helps to explain this potential. Management
frequently uses earnings management as part of their attempts to enhance financial performance in order to
highlight the company's earnings power and provide attractive financial statements and ratios in order to draw
in new investors and raise stock prices [53]. In paper [20] demonstrates that there is a positive correlation
between these three factors and that CEO narcissism affects accrual-based and real earnings management
actions. Moreover, research by [15] shows that financial performance benefits from earnings management. And
demonstrates that the impact of CEO narcissism on financial success is mediated by earnings management. In
a similar vein, [8] shows that earnings management acts as a mediator between CEO narcissism and financial
performance.

H4: Earnings management mediates the effect of CEO narcissism on financial performance.

3. Research methodology
3.1. Population and data

Manufacturing firms that are listed on the Indonesian Stock Exchange (BEI) between 2017 and 2021 are the
study's research object. There are 193 registered firms in the population, which is the highest amount. The
judgment sampling approach, a non-random sample method based on particular factors, was used with the
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purposive sampling method to accomplish the sampling. Usually, the goals or problems of the research are taken
into consideration while choosing samples.

Table 1. Sampling criteria

No. Description Number of companies
1. Manufacturing companies listed on the IDX in 2017-2021 193
2 Manufacturing companies that do not publish complete annual 11

financial reports during the 2017-2021 research period
Manufacturing Companies that did not publish a complete 63

3 sustainability report during the 2017-2021 research period
4 Manufacturing companies that did not earn profits in the 2017-2021 10
' research period.
5 Manufacturing Companies that did not conduct a complete audit during 18
' the 2017-2021 research period
Number of companies in the sample 94
Total Sample based on year of observation = 5x94 470

Source: Data processed
3.2. Definition of variables

In order to further facilitate the understanding, measurement, and source data acquisition needs to be done
operational definition of the variables used in this study. Table 2 shows the definition of each variable used.
Measurement and source data collection must be completed in order to operationalize the variables employed
in this study and to aid in comprehension. The definitions of each variable utilized are displayed in Table 2.

Table 2. Definition of variables

Variable Proxy Measurement Source
Financial Net Income after Tax
performance (Y) ROA Total asset [24]

Based on 91 GRI Indicators. The score is given when the

CSR (X1) GRI Standard company makes appropriate GRI disclosures

[45]

1. Score 1 if there is no photo of the CEO in the annual
report or no annual report in the year of measurement.

2. Score 2 if the CEO is photographed with other

Executives,
CEO narcissism CEO Photo 3. Score 3 if the CEO takes the photo himself and the
(X2) size photo is occupied by less than half of the page.
4. Score 4 if the CEO took the photo himself and
included the text in some space on the page.
5. Score 5 if the CEO only takes photos and the photos
occupy more than half of the page

[13]

DAIt = TAit — NDA it

Earning Discretionary Where:
management (Z) accrual DA: Discretionary accrual
TA: Total accrual
NDA: Non-discretionary accrual

[48]
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4. Result and discussion
4.1. Definition of variables
The results of the data normality test in this study used a normal probability plot graph as presented in Figure

1.
200

| Series: Standardized Residuals
Sample 2017 2021

160 Obsenvations 470
Mean 2.36e-19
120 - Median 0.000289

Maximum 0.447106
Minimum -0.651279

80 Std. Dewv. 0.061898
Skewness  -1.171093
Kurtosis 37.25121
40
Jarque-Bera  23081.53
o :,—r Probability 0.000000
o6 04 02 0.0 02 04

Figure 1. Normality test result

Figure 1 shows that the Jarque-Bera test has a significance value of 0.0000 less than 0.05, indicating that the
residuals of this model are not normally distributed. To make the data normal, in [54] an outlier data approach
can be used.

60

Series: Standardized Residuals
Sample 2017 2021

501 Observations 405

40 | Mean -6.85e-20
T Median 0.000339
Maximum 0.067146
Minimum -0.071328
Std. Dev. 0.023539
20 Skewness -0.024728
Kurtosis 3.543515

30 4 ]

10
Jarque-Bera  5.026296

Probability 0.081013

; — —
-0.06 -0.04 -0.02 0.00 0.02 0.04 0.06

Figure 2. Normality test result after outlier data

After outlier data processing, the normality test of the model is shown in Figure 2, indicating that the Jarque-
Bera test value for the 405 samples has a significant value of 0.081013 more than 0.05, indicating that the
residuals of this model are normally distributed.

Table 3. Multicollinearity test result

Correlation CSR CEO narcissism EM ROA
CSR 1.000000
CEO narcissism 0.319398 1.000000
EM -0.023697 0.039883 1.000000
ROA 0.183643 0.195767 0.239554 1.000000

The correlation values between the independent variables may be analyzed to look for multicollinearity, as
Table 1 illustrates. All independent variables have low correlation values, below 0.90, as the table shows. It is
clear from these test results that the regression model's multicollinearity is not a problem. In order to find out if
the regression model has heteroskedasticity, apply the heteroskedasticity test. Heteroskedasticity should not be
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present in a decent regression model. Heteroskedasticity is found using the Glejser test. The following are the
findings of the heteroskedasticity test:

Table 4. Heteroscedasticity Glejser test results

Variable Coefficient Std. Error t-Statistic Prob.

C 0.010118 0.008040 1.258393 0.2092

CSR 0.017329 0.029884 0.579878 0.5624

CEO marcissism 0.001366 0.001921 0.711205 0.4775
Earning management -0.000295 0.007794 -0.037834 0.9698

Table 4 shows the Glejser test results, where the probabilities for CSR, CEO narcissism, and earnings
management are 0.5624, 0.4775, and 0.9698, respectively. The probability values for all variables are more than
0.05, indicating that the panel model does not suffer from heteroskedasticity.

The panel data method is used to address the intercorrelation between the independent variables, which can lead
to incorrect regression estimates. To determine the appropriate panel data regression model, the Chow test,
Hausman test, and Lagrange Multiplier test can be conducted.

Table 5. Estimation model result

Type of test Probability value Output model
Chow Test 0.000 Fixed Effect Model
Hausman Test 0.000 Fixed Effect Model
Lagrange Multiplier Test No Testing Fixed Effect Model

The fixed effect and common effect models are selected using the Chow test. Table 5 displays the results of the
Chow test, which show that the fixed effect model outperforms the common effect model, whose p-value is
0.000 less than 0.05.

Additionally, the Hausman test is run to identify the optimal model between a random effect and a fixed effect.
The fixed effect model, whose p-value is less than 0.05, appears to be superior to the random effect model,
according to the Hausman test results. The fixed effect model is the most appropriate, based on the consistent
findings from the two previous experiments. Consequently, there is no longer a need for the Lagrange Multiplier
test.

4.2. Hypothesis testing

With profits management serving as the mediating variable, this study looks at the effects of CEO narcissism
and corporate social responsibility (CSR) on the financial performance of manufacturing businesses listed on
the Indonesian Stock Exchange (BEI) between 2017 and 2021. Panel data regression is used in the hypothesis
testing process, utilizing the Sobel Test for indirect hypotheses and the T-test for direct hypotheses. E-views
12's fixed effects model is used for the analysis. Table 5 displays the regression results.

Table 5. Regression earning management results

Variable Coefficient Std. error t-Statistic Prob.

C 0.176570 0.056640 3.117424 0.0020

CSR -1.194996 0.203031 -5.885773 0.0000
CEONARSIS -0.004107 0.013732 -0.299105 0.7651

According to the regression analysis, CEO narcissism has a coefficient of -0.004107 and CSR has a coefficient
of -1.195996 on earnings management. Consequently, the following is a summary of the research model:

Earning Management = -0.194996 CSR - 0.004107 CEQ narcissism + el
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Table 6. Regression ROA result

Variable Coefficient Std. Error t-Statistic Prob.
C 0.064647 0.017527 3.688349 0.0003
CSR -0.433980 0.065146 -6.661608 0.0000
CEONARSIS 0.011886 0.004187 2.838736 0.1048
EM 0.044478 0.016991 2.617796 0.0093

According to the regression findings, the relationship between CEO narcissism and ROA is 0.011886, earnings
management and ROA is 0.04478, and the relationship between CSR and ROA is -0.433980. As a result, the
following is a summary of the financial performance research model:

ROA =-0.433980 CSR + 0.011886 CEO narcissism + 0.044478 Earning management + e2

The model's test results indicate that while the variables CSR, CEO narcissism, and earnings management have
a favorable impact on ROA, they have a negative impact on earnings management. Table 6 presents the results
of the hypothesis testing, and it shows that the p-value for CSR is 0.0000, which is less than 0.05. Consequently,
it may be said that financial performance is significantly impacted by CSR. However, the p-value for CEO
narcissism is 0.1048, greater than 0.05, indicating that this research supports the notion that CEO narcissism
has no discernible impact on the financial performance of manufacturing companies listed on the Indonesian
Stock Exchange (BEI).

Table 7. Direct hypothesis test result

Variable Coefficient Std. Error t-Statistic Prob.
C 0.064647 0.017527 3.688349 0.0003
CSR -0.433980 0.065146 -6.661608 0.0000
CEO narcissism 0.011886 0.004187 2.838736 0.1048
Earning management 0.044478 0.016991 2.617796 0.0093

Table 8. Indirect hypothesis test result

Variable A B Std. Error A Std. Error B Sobel_ T_est p-value
Statistic

CSFI;BEM i -1.1949 0.04447 0.20303 0.01699 -2.39157150 0.01677

CE%E)EM i -0.0041 0.04447 0.01373 0.01699  -0.29669254  0.76670

The findings of the Sobel Test-based indirect hypothesis testing are shown in Table 8. According to the
estimation results, the Sobel Test statistical value is -2.392571, which is below 1.96, and the probability value
is 0.01677, which is below 0.05, for the mediating influence of profits management between CSR and financial
performance. This suggests that the relationship between CSR and financial performance is not mediated by
earnings management. Comparably, the estimation results for the Sobel Test statistical value of -0.29669, which
is below 1.96, and the probability value of 0.7667, which is above 0.05, indicate that earnings management has
a mediating influence between CEO narcissism and financial performance. This suggests that the association
between CEO narcissism and financial performance is not mediated by earnings management.

Table 9. Goodness of fit model

Description Goodness of fit model
R Squared 0.851127

Adj. R-Squared 0.812634
F- Statistic 22.11088

Prob (F-Statistic) 0.000000
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The model's adjusted R? (coefficient of determination) is 0.812634, as shown in Table 9. This suggests that
CSR, CEO narcissism, earnings management, and their interactions with earnings management account for
81.26% of the variety and changes in financial performance (ROA). Other factors may impact the remaining
18.74% of the financial performance. The model's F-value is 22.11088, and its p-value, or significance level, is
0.000. Given that the significant value is less than 0.05, it is appropriate to conduct additional research on this
regression model as it offers valuable insights into the relationship between CEO narcissism, CSR, and earnings
management and financial performance (ROA).

4.3. Discussion

The study's findings demonstrate that CSR disclosure significantly and favorably affects return on assets (ROA).
The probability value is 0.0412, which is less than the significance level of 0.05, according to the t-test results.
As a result, hypothesis 1 is approved. Adherence to social standards can enhance a company's legitimacy and
have a beneficial financial impact, as per the legitimacy theory that posits corporations are a part of society and
should follow social norms. It is anticipated that this will raise business awareness of CSR disclosure and
participation. It is also envisaged that in the future, investors will understand the significance of social
responsibility issues, encouraging businesses to truly fulfill their social obligation by maximizing the positive
consequences of their operations and limiting the negative ones. Companies can benefit from strong market
performance in the long run, which helps society as a whole.

The results of this investigation are in line with those of studies by [8], [47], and [48], which show that financial
performance has benefited from corporate social responsibility. This is in contrast to a study by [48], which
concluded that there is no discernible relationship between CSR and financial performance. Whether a
corporation discloses more or less information about CSR, has no bearing on its financial performance.
According to the findings of the second hypothesis, return on assets is positively but not significantly impacted
by CEO narcissism disclosure. The probability value is 0.1048 based on the t-test findings, which is higher than
the significance level of 0.05. Consequently, hypothesis 2 is disproved. The top echelon theory states that
leaders' strategic choices have an immediate effect on the results of their organizations. The traits that a CEO
possesses undoubtedly have a big impact on the company's results, which in this case is ROA. This hypothesis
also clarifies how top management's cognitive ability is determined by their degree of management education.
In [55] top managers are more comfortable making strategic choices for the organization at greater levels of
authority.

The researchers' analysis indicates that the reason for the inconsistent results is that the CEO narcissism
measurement was based on a photo size that did not represent its impact on the company's financial performance.
The CEO's haughtiness and narcissism are not adequately reflected in the size provided in the annual report
[56]. Management mostly uses the CEQO's photo display to present stakeholders inside the company's
organizational structure. These results corroborate studies [13] and [20], which claim a favorable but not
statistically significant impact of CEO narcissism on financial performance. Because narcissistic CEOs tend to
have a stronger influence on staff motivation, the narcissistic features of the CEO do not significantly impair
the performance of the company. The research by [28], which claims that CEO narcissism has a beneficial
impact on business performance, conflicts with the findings of this study. Based on the Sobel test calculator,
the assessment of the mediating influence of earnings management on the relationship between CSR and
financial success shows that the probability value is below 0.05 and the Sobel test statistic is -0.29669, which
is below 1.96. Consequently, hypothesis 3 is disproved. Agency theory states that the rivalry between
management as agents and business owners as principals, who both aim to attain or take into consideration their
desired level of prosperity, has an impact on earnings management techniques. According to legitimacy theory,
businesses can use corporate social responsibility (CSR) to improve financial performance or prosperity by
legitimizing society. The researchers' data indicates that managers can take advantage of this position for
earnings management if they have a deep managerial understanding of the organization. Financial statements
are rendered erroneous by earnings management, which prevents investors and other statement consumers from
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learning true facts about the business. These results corroborate those of a study by [17], which concluded that
earnings management was ineffective in mitigating the impact of CSR on financial performance. This can be
explained by the fact that it is challenging for stakeholders to identify signs of earnings management due to their
lack of experience with evaluating the information they obtain from the market. Financial statements and
sustainability reports do not directly show the actions of earnings management. In line with these findings,
research by [57] also discovered that earnings management is unable to control the correlation between ROA
and CSR. These results, however, go counter to those of [58], who claimed that the relationship between CSR
and financial performance can be negatively impacted by earnings management acting as a mediator.

Based on the Sobel test calculator, the assessment of the mediating influence of earnings management on the
relationship between CEO narcissism and financial performance shows that the probability value is 0.7667,
which is above 0.05, and the Sobel test statistic is -0.2391, which is below 1.96. Consequently, hypothesis 4 is
disproved. According to agency theory, CEOs have the power to influence businesses in ways that serve their
own interests—interests that might not always coincide with those of the owners. According to upper echelon
theory, businesses can use corporate social responsibility (CSR) to improve financial performance or prosperity
by giving society a sense of legitimacy.

The study's focus on the individual narcissistic characteristics of CEOs explains why earnings management is
unable to moderate the association between CEO narcissism and financial performance, according to the
researchers' analysis. CEOs who exhibit narcissistic qualities are not focused on techniques for managing
earnings, regardless of whether their revenue is increasing or decreasing. Larger levels of narcissism among
CEOs do not equate to higher levels of earnings management. CEO narcissism frequently steers their conduct
toward immoral practices like earnings manipulation [59]. Moreover, [60] clarify that narcissistic CEOs are
unlikely to manipulate earnings in order to satisfy their egos. The study by [20], which discovered that CEO
narcissism has no appreciable impact on earnings management, lends credence to these conclusions.
Additionally, because accruals and thorough disclosure are used, in paper published by [8] demonstrates that
earnings management does not affect financial performance. Full disclosure enables management to provide
comprehensive financial data that accurately reflects the company's current state.

5. Conclusion

Results of this study's data testing for manufacturing companies listed on the Indonesia Stock Exchange (IDX)
between 2017 and 2021 indicate that there is no significant relationship between CEO narcissism and financial
performance, earnings management cannot mediate the relationship between CEO narcissism and financial
performance, and neither can CSR and earnings management significantly affect financial performance. It is
advised that the research object be expanded in future studies to encompass all companies listed on the IDX,
rather than only those engaged in manufacturing. Further variables that impact earnings management and
financial success, including stock returns and economic value added (EVA), should be included to further
strengthen the research's comprehensiveness and raise the adjusted R-square value.

Author contribution

Ang Swat Lin Lindawati: introduction, phenomena; Alexandra Morgan Tjoe: literature, hypothesis
development; Bambang Leo Handoko: analysis and interpretation of data, analysis discussion; Elidjen, research
methodology, conclusion and suggestion.

Declaration of competing interest

The authors declare that they have no known financial or non-financial competing interests in any material
discussed in this paper.

Funding information

This research is funded by the Research Technology and Transfer Office Bina Nusantara University.

495



HSD Vol. 6, No. 2, July 2024, pp.483- 500

Acknowledgments

Special thanks to the Research Technology and Transfer Office Bina Nusantara University for funding our
research.

References

[1] M.D. Lele, “Smart cities - a panacea for the ills of urbanization: An Indian perspective,” in Breakthroughs
in Smart City Implementation, Vishwa Niketan Institute of Management, Entrepreneurship, Engineering
and Technology, Mumbai, India: River Publishers, 2017, pp. 215-242. [Online]. Available:
https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85071684790&partnerlD=40&md5=8b835c6e3c50b82c6677763d70aab36¢

[2] P. L Jeffers and R. C. Joseph, “IT strategy and economic sustainability: Formulating a 21st century
paradigm,” in 15th Americas Conference on Information Systems 2009, AMCIS 2009, Arthur Lok Jack
Graduate School of Business, University of the West Indies, NW Mount Hope, Max Richards Drive,
Trinidad and Tobago, 20009, pp. 4182-4192. [Online]. Available:
https://www.scopus.com/inward/record.uri?eid=2-s2.0-
84870502349&partnerlD=40&md5=29aad3c34cda05bc894c0619a95cc001

[3] G. C. Hartono and S. R. Utami, “The Comparison of Sustainable Growth Rate, Firm’S Performance and
Value Among the Firms in Sri Kehati Index and IDX30 Index in Indonesia Stock Exchange,” Int. J. Adv.
Res. Manag. Soc. Sci, wvol. 5 no. 5 pp. 68-81, 2016, [Online]. Auvailable:
http://www.garph.co.uk/lJARMSS/May2016/7.pdf

[4] B.L.Handoko, A. S. L. Lindawati, and D. L. Warganegara, “Financial Statement Fraud Revisited , Learn
From Auditor Negligence,” J. Adv. Res. Dyn. Control Syst., vol. 12, no. 06, pp. 2774-2781, 2020, doi:
10.5373/JARDCS/V1216/520201238.

[5] Y. Ning, Z. Xiao, and J. Lee, “Shareholders and managers: Who care more about corporate diversity and
employee benefits?,” J. Manag. Gov., vol. 21, no. 1, pp. 93-118, 2017, doi: 10.1007/s10997-015-9335-z.

[6] A. Chantziaras, E. Dedoulis, V. Grougiou, and S. Leventis, “The impact of labor unionization on CSR
reporting,” Sustain. Accounting, Manag. Policy J., vol. 12, no. 2, pp. 437-466, 2021, doi: 10.1108/SAMPJ-
06-2020-0212.

[7]1 M. A. Khalil and K. Nimmanunta, “Conventional versus green investments: advancing innovation for
better financial and environmental prospects,” J. Sustain. Financ. Invest., vol. 13, no. 3, pp. 1153-1180,
2023, doi: 10.1080/20430795.2021.1952822.

[8] N. M. Tran, M. H. Tran, and T. D. Phan, “Corporate social responsibility and earning management:
Evidence from listed Vietnamese companies,” Cogent Bus. Manag., vol. 9, no. 1, 2022, doi:
10.1080/23311975.2022.2114303.

[9] F. L. Kind, J. Zeppenfeld, and R. Lueg, “The impact of chief executive officer narcissism on
environmental, social, and governance reporting,” Bus. Strateg. Environ., vol. 32, no. 7, pp. 4448-4466,
2023, doi: 10.1002/bse.3375.

[10] D. C. . Hambrick and P. A. . Mason, “Upper Echelons: The Organization as a Reflection of Its Top
Managers,” The Acadamy of Management Review, vol. 9, no. 2. pp. 193-206, 1984.

[11] B. L. Connelly, K. T. Haynes, L. Tihanyi, D. L. Gamache, and C. E. Devers, “Minding the Gap:
Antecedents and Consequences of Top Management-To-Worker Pay Dispersion,” J. Manage., vol. 42, no.
4, pp. 862-885, 2016, doi: 10.1177/0149206313503015.

[12] B. Burkhard, C. Sirén, M. van Essen, D. Grichnik, and D. A. Shepherd, “Nothing Ventured, Nothing
Gained: A Meta-Analysis of CEO Overconfidence, Strategic Risk Taking, and Performance,” J. Manage.,

496



HSD Vol. 6, No. 2, July 2024, pp.483- 500

vol. 49, no. 8, pp. 2629-2666, 2023, doi: 10.1177/01492063221110203.

[13] H. Y. Aljuhmani, O. L. Emeagwali, and B. Ababneh, “The relationships between CEOs’ psychological
attributes, top management team behavioral integration and firm performance,” Int. J. Organ. Theory
Behav., vol. 24, no. 2, pp. 126-145, 2021, doi: 10.1108/1JOTB-06-2020-0089.

[14] Y. Luo and L. Zhou, “Textual tone in corporate financial disclosures: a survey of the literature,” Int. J.
Discl. Gov., vol. 17, no. 2-3, pp. 101-110, 2020, doi: 10.1057/s41310-020-00077-y.

[15] W.F. W. Yusoff and M. S. Adamu, “The relationship between corporate social responsibility and financial
performance: Evidence from Malaysia,” Int. Bus. Manag., vol. 10, no. 4, pp. 345-351, 2016, doi:
10.3923/ibm.2016.345.351.

[16] C. Kousa, B. Lubelli, and U. Pottgiesser, “Towards a sustainable approach to reconstruction of residential
heritage: Insights from international case studies,” Herit. Sustain. Dev., vol. 5, no. 2, pp. 315-337, 2023,
doi: 10.37868/hsd.v5i2.254.

[17] K. H. Y. Al-Naser, H. A. Riyadh, and F. M. M. Albalaki, “The impact of environmental and social costs
disclosure on financial performance mediating by earning management,” J. Cases Inf. Technol., vol. 23,
no. 2, pp. 50-64, 2021, doi: 10.4018/JCIT.20210401.0a5.

[18] F. Mahmood, F. Qadeer, U. Sattar, A. Ariza-Montes, M. Saleem, and J. Aman, “Corporate social
responsibility and firms’ financial performance: A new insight,” Sustain., vol. 12, no. 10, 2020, doi:
10.3390/su12104211.

[19] A. Firdiansjahc, G. Apriyanto, and L. Widyaratna, “Analisis of ceo dualify influence and corporate social
responsibility (Csr) toward financial performance through earning management on food & beverage
company listed in Indonesian stock exchange period 2013 - 2017,” Int. J. Sci. Technol. Res., vol. 9, no. 1,
pp. 1206-1216, 2020, [Online]. Awvailable: https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85078860148&partnerlD=40&md5=ac5b644fb6d126d005d7a6252df723ed

[20] M. Salehi, A. Arianpoor, and N. Naghshbandi, “The relationship between managerial attributes and firm
risk-taking,” TQM J., vol. 34, no. 4, pp. 728-748, 2022, doi: 10.1108/TQM-10-2020-0246.

[21] P. Achyarsyah, “The analysis of the influence of financial distress, debt default, company size, and
leverage on going concern opinion,” Int. J. Appl. Bus. Econ. Res., vol. 14, no. 10, pp. 67676782, 2016.

[22] A. Bradly, “The business-case for community investment: Evidence from Fiji’s tourism industry,” Soc.
Responsib. J., vol. 11, no. 2, pp. 242-257, 2015, doi: 10.1108/SRJ-05-2013-0062.

[23] J. Alderman, J. Forsyth, and R. Walton, “How religious Beliefs Influence Financial Decision-Making
Implications for Business Leaders,” Graziadio Bus. Rev., vol. 20, no. 3, 2017, [Online]. Available:
https://gbr.pepperdine.edu/2017/12/religious-beliefs-influence-financial-decision-making/

[24] S. N. Borlea, M. V. Achim, and C. Mare, “Board characteristics and firm performances in emerging
economies. Lessons from Romania,” Econ. Res. Istraz. , vol. 30, no. 1, pp. 55-75, 2017, doi:
10.1080/1331677X.2017.1291359.

[25] Y. Dou, O. K. Hope, and W. B. Thomas, “Relationship-specificity, contract enforceability, and income
smoothing,” Account. Rev., 2013, doi: 10.2308/accr-50489.

[26] M. O. Kfawin, “The Impact of Disclosure of Information Integrated Business Reports in Attracting Foreign
Direct Investment an Applied Study on Industrial Companies Listed on The Amman Stock Exchange,”
Migr. Lett., vol. 20, pp. 396423, 2023, [Online]. Available:
https://www.scopus.com/inward/record.uri?eid=2-s2.0-

85176282017 &partnerlD=40&md5=caf439aec2b90aadb3869db61d85fdb7

497



HSD Vol. 6, No. 2, July 2024, pp.483- 500

[27] B. H. Neely, J. B. Lovelace, A. P. Cowen, and N. J. Hiller, Metacritiques of Upper Echelons Theory:
Verdicts and Recommendations for Future Research, wvol. 46, no. 6. 2020. doi:
10.1177/0149206320908640.

[28] V. Nazarkina, D. Gostkov, A. Lapteva, V. Kniazev, and I. Ivashkovskaya, “Influence of CEO Human
Capital and Behavioral Characteristics on Economic Profit of Russian Companies,” J. Corp. Financ. Res.,
vol. 16, no. 4, pp. 6-33, 2022, doi: 10.17323/j.jcfr.2073-0438.16.4.2022.6-33.

[29] R. Barkemeyer, B. Comyns, F. Figge, and G. Napolitano, “CEO statements in sustainability reports:
Substantive information or background noise?,” Account. Forum, vol. 38, no. 4, pp. 241-257, 2014, doi:
10.1016/j.accfor.2014.07.002.

[30] J. Mangafi¢, O. Ridi¢, J. Nikoli¢, and A. Smjecanin, “Potential avenues of linking the energy efficiency
and the sustainable economic development in the Balkan region,” vol. 3, no. 2, pp. 97-101, 2021.

[31] B. Oyewo, “Corporate governance and carbon emissions performance: International evidence on
curvilinear relationships,” J. Environ. Manage., vol. 334, 2023, doi: 10.1016/j.jenvman.2023.117474.

[32] M. S. Sial, C. Zheng, N. V Khuong, T. Khan, and M. Usman, “Does firm performance influence corporate
social responsibility reporting of Chinese listed companies?,” Sustain., vol. 10, no. 7, 2018, doi:
10.3390/su10072217.

[33] M. C. Jensen and W. H. Meckling, “Theory of the firm: Managerial behavior, agency costs and ownership
structure,” J. financ. econ., vol. 3, no. 4, pp. 305-360, 1976, doi: 10.1016/0304-405X(76)90026-X.

[34] A.Nyberg, I. Fulmer, B. Gerhart, and M. Carpenter, “Agency theory revisited: CEO return and shareholder
interest alignment,” Acad. Manag. J., vol. 53, no. 5, pp. 1029-1049, 2010, doi:
10.5465/amj.2010.54533188.

[35] M. I. Muller-Kahle, “The impact of dominant ownership: the case of Anglo-American firms,” J. Manag.
Gov., vol. 19, no. 1, pp. 71-89, 2015, doi: 10.1007/s10997-013-9269-2.

[36] F. Lin, S.-W. Lin, and W.-C. Fang, “How CEO narcissism affects earnings management behaviors,” North
Am. J. Econ. Financ., vol. 51, 2020, doi: 10.1016/j.najef.2019.101080.

[37] T. Teplova, T. Sokolova, and D. Kissa, “Revealing stock liquidity determinants by means of explainable
Al: The role of ESG before and during the COVID-19 pandemic,” Resour. Policy, vol. 86, 2023, doi:
10.1016/j.resourpol.2023.104253.

[38] A. Serhan and W. El Hajj, “Impact of ERPS on Organizations’ Financial Performance,” Proc. Int. Conf.
Bus. Excell., vol. 13, no. 1, pp. 361-372, 2019, doi: 10.2478/picbe-2019-0032.

[39] Z. Ahmad, H. Ibrahim, and J. Tuyon, “Behavior of fund managers in Malaysian investment management
industry,” Qual. Res. Financ. Mark., vol. 9, no. 3, pp. 205-239, 2017, doi: 10.1108/QRFM-08-2016-0024.

[40] P. K. Ozili, “Forensic Accounting and Fraud: A Review of Literature and Policy Implications.,” SSRN
Electron. J., 2015, doi: 10.2139/ssrn.2628554.

[41] M. B. Alexandri and W. K. Anjani, “Income Smoothing: Impact Factors, Evidence in Indonesia,” Int. J.
Small Bus. Entrep. Res., 2014.

[42] A. A. Alalwan, Y. Dwiwedi, N. P. P. Rana, and M. D. Williams, “Consumer Adoption of Mobile Banking
in Jordan Examining the Role of Usefulness, Ease of Use, Perceived Risk and Self-efficacy,” J. Enterp.
Inf. Manag., vol. 29, no. 1, pp. 118-139, 2016.

[43] S. Giamporcaro and D. Leslie, “Responsible investment at Old Mutual: a case of institutional
entreprencurship,” Emerald Emerg. Mark. Case Stud., vol. 8, no. 4, pp. 1-29, 2018, doi: 10.1108/EEMCS-
02-2018-0025.

498



HSD Vol. 6, No. 2, July 2024, pp.483- 500

[44] J. Elkington, “Enter the triple bottom line,” in The Triple Bottom Line: Does it All Add Up, 2013. doi:
10.4324/9781849773348.

[45] E. Truant, L. Corazza, and S. D. Scagnelli, “Sustainability and risk disclosure: An exploratory study on
sustainability reports,” Sustain., 2017, doi: 10.3390/su9040636.

[46] G. Ahmad, F. Hayat, F. A. Almagqtari, N. H. S. Farhan, and M. Shahid, “Corporate social responsibility
spending and earnings management: The moderating effect of ownership structure,” J. Clean. Prod., vol.
384, 2023, doi: 10.1016/j.jclepro.2022.135556.

[47] M. T. Nardo and S. Veltri, “On the plausibility of an integrated approach to disclose social and intangible
issues,” Soc. Responsib. J., vol. 10, no. 3, pp. 416-435, 2014, doi: 10.1108/SRJ-04-2012-0120.

[48] M. L. Pava and J. Krausz, “The association between corporate social responsibility and financial
performance: The paradox of social cost,” in Citation Classics from The Journal of Business Ethics:
Celebrating the First Thirty Years of Publication, Sy Syms School of Business, Yeshiva University, New
York, 10033, NY, United States: Springer Netherlands, 2013, pp. 579-623. doi: 10.1007/978-94-007-
4126-3 _30.

[49] D. Angelia and R. Suryaningsih, “The Effect of Environmental Performance And Corporate Social
Responsibility Disclosure Towards Financial Performance (Case Study to Manufacture, Infrastructure,
And Service Companies That Listed At Indonesia Stock Exchange),” Procedia - Soc. Behav. Sci., 2015,
doi: 10.1016/j.sbspro.2015.11.045.

[50] E.Kim, J. A. Lee, Y. Sung, and S. M. Choi, “Predicting selfie-posting behavior on social networking sites:
An extension of theory of planned behavior,” Comput. Human Behav., vol. 62, pp. 116-123, 2016, doi:
10.1016/j.chb.2016.03.078.

[51] A. Chatterjee and D. C. Hambrick, “It’s all about me: Narcissistic chief executive officers and their effects
on company strategy and performance,” Adm. Sci. Q., vol. 52, no. 3, pp. 351-386, 2007, doi:
10.2189/asqu.52.3.351.

[52] S. H. Park and J. D. Westphal, “Social Discrimination in the Corporate Elite: How Status Affects the
Propensity for Minority CEOs to Receive Blame for Low Firm Performance,” Adm. Sci. Q., vol. 58, no. 4,
pp. 542-586, 2013, doi: 10.1177/0001839213509364.

[53] A.-C. Schulz and M. F. Wiersema, “The impact of earnings expectations on corporate downsizing,”
Strateg. Manag. J., vol. 39, no. 10, pp. 2691-2702, 2018, doi: 10.1002/smj.2925.

[54] 1. Ghozali, Multivariate Analysis Application with IBM SPSS 25 Program, 9th ed. Semarang: Badan
Penerbit Universita Diponogoro, 2018.

[55] L. Huand D. Yang, “Female board directors and corporate environmental investment: A contingent view,”
Sustain., vol. 13, no. 4, pp. 1-15, 2021, doi: 10.3390/su13041975.

[56] S. M. Bae, M. A. K. Masud, and J. D. Kim, “A cross-country investigation of corporate governance and
corporate sustainability disclosure: A signaling theory perspective,” Sustain., vol. 10, no. 8, 2018, doi:
10.3390/su10082611.

[57] R. C. Ryser, “On our own: Adapting to climate change: Finding an internal and an intergovernmental
framework for an adaptation strategy,” in Asserting Native Resilience: Pacific Rim Indigenous Nations
Face the Climate Crisis, Center for World Indigenous Studies (CWIS), Olympia, WA, United States:
Oregon State University Press, 2012, pp. 125-133. [Online]. Available:
https://www.scopus.com/inward/record.uri?eid=2-s2.0-
84906135745&partnerlD=40&md5=8ae9a42401c30697b55a894e3d0c2487

[58] A. Madhok and S. B. Tallman, “Resources, Transactions and Rents: Managing Value Through Interfirm

499



HSD Vol. 6, No. 2, July 2024, pp.483- 500

Collaborative Relationships,” Organ. Sci., vol. 9, no. 3, pp. 326-339, 1998, doi: 10.1287/orsc.9.3.326.

[59] L. Yang, J. Yang, C. Zhang, and L. Lu, “CEO narcissism and cross-boundary growth: Evidence from
Chinese publicly listed manufacturing firms,” Asian Bus. Manag., vol. 22, no. 5, pp. 2164-2188, 2023,
doi: 10.1057/s41291-023-00246-1.

[60] F. Buchholz, R. Jaeschke, K. Lopatta, and K. Maas, “The use of optimistic tone by narcissistic CEOs,”
Accounting, Audit. Account. J., vol. 31, no. 2, pp. 531-562, 2018, doi: 10.1108/AAAJ-11-2015-2292.

500



